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Undefined Pronouns, Report # 108

Undefined Pronouns

Avoid using undefined pronouns (sometimes marked u.p.). Undefined
pronouns (also called expletives, because they add words but add nothing
to the meaning of a sentence) often appear at the first of a sentence, but
sometimes occur inside. An undefined pronoun does not modify a noun. At
times the structure may appear necessary, as in

1.1t started to rain.

2. There was nothing more lo say.

3.1t was eight o’clock.

However, always look for ways to make the writing sparkle with more
scintillating verbs and descriptions. Scrutinize every undefined pronoun.
Delete as many as possible. Consider these alternatives to the three sen-
tences above:

1. A gust of wind blew off her hat as sheets of rain poured from the sky.

2. Jobn looked at Jane, remembering all the years of torment, trying to
get her to understand why be needed her so much. She never beard him
before; she would never bear him. He shook bis head and walked away.

3. Sam glanced at bis watch. As promised, he had arrived at eight
o’clock.

Why avoid undefined pronouns? Too many instances of There was,
there were and It was result in a manuscript filled with repetition and static
(linking) verbs. Also, creative writers show, rather than tell. Undefined pro-
nouns tell; they do not show. When too many undefined pronouns appear
in a manuscript, the writing can become boring, unclear or both.

Do you have to delete every undefined pronoun? No, but be conscious
of and judicious in their use.

Instead, whenever possible, choose concrete nouns and active verbs.,
Examples:

(undefined pronoun) T'bere were three reasons why Jobn liked Sue.
Better: (eliminates needless words) Jobn liked Sue for three reasons.

(undefined pronoun) It took five minutes for the ambulance to arrive.
Better: (concrete noun and active verb) The ambulance arrived in five min-
utes.

(undefined pronoun) It all started with a phone call. Better: (total
recasting of sentence to make it more active, more interesting) When the
phone rang in the middle of the night, Jobn knew something bad to be

wrong.

Thank you for asking for Undefined Pronouns, Report # 108. Below is even more
information to assist you in writing, editing, and selling your work:
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Sell your book, article, or short story—by using the best editing service available. To
make your writing reflect well on you, so you greatly increase your chance of selling it,
use Zebra Communications as your editor. For information on editing services that focus
on clarity, economy of words, elements of fiction or nonfiction, style, technical issues,
and more, see www.ZebraEditor.com.

Books and Seminars for Writers by Bobbie Christmas

Buy Write In Style (usually $12.95) at Amazon.com discount prices! Learn many
words to Find and Refine, and you change your prose from pedantic to powerful. Go to:
http://zebraeditor.com/tools.shtml

No waiting! No shipping fee! Buy Ask The Book Doctor: How to beat the competition
and sell your writing in e-book form. Download the PDF file into your computer and
take full advantage of the many clickable links and easy-to-use bookmarks, to locate
specific information that interests you. Save the book to your computer or print it out for
your bookshelf. Either way, you'll get quick answers to hundreds of questions about
writing, editing, finding an agent, finding a publisher, or finding employment as a writer
or editor, plus issues regarding business writing, magazine-article writing, grammar,
format, educational opportunities, creative writing, the law, critique circles, self-
publishing and more, complete with bookmarks to help you go directly to your subject of
interest and clickable links to helpful Websites. Only $8.95 and no shipping charges! Go
to http://www.booklocker.com/books/1906.html.

Ask The Book Doctor: How to beat the competition and sell your writing in printed
form: $12.95 plus $4 shipping by Priority Mail. Order directly from
Bobbie@zebraeditor.com. Send an e-mail for instructions.

Spend hundreds of dollars in resource books, or pay $29.95 for one book that has it
all! Purge Your Prose of Problems is one reference manual that combines the most
important information on creative writing and editing and puts it at your fingertips. A
must for all serious fiction and nonfiction writers. Get creative writing tips, the most
frequent mistakes in grammar and punctuation, the inside scoop on Chicago Style (for
books) and AP Style (for periodicals), plus learn tips on proper format and much, much
more. Before you finish the final draft of your manuscript, you simply must have the one
resource book that answers almost every question on editing your manuscript, literally
from A to Z. To order, go to http://zebraeditor.com/tools.shtml.

Two-hour “Write In Style, and You Write to Win” seminar on two CDs. Take the
seminar as many times as you want, in the comfort of your home. Invite your friends to
join you. Package includes seminar brochure and many handouts. $20.00. If it is not yet
on the Web site at http://zebraeditor.com/tools.shtml, contact Bobbie at
Bobbie@zebraeditor.com to order.
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“Rev Up Your Writing and Win!” Put the pedal to the metal and put power in your
prose with this one-hour seminar on cassette tape. Learn how to set writing goals; what
words to avoid; a secret tip that will make you laugh, but you’ll never make the same
mistake; and much more. Includes handouts. $14.95. If it is not yet on the Web site at
http://zebraeditor.com/tools.shtml, contact Bobbie at Bobbie@zebraeditor.com to order.
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